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INTRODUCTION

For the last 10 years, media companies have been facing a growing number of challenges to succeed in their

digital transformation: declining audiences of traditional media, adaptation of the newsroom to new distribution

channels and formats, difficulties to monetize content on web & mobile, fierce competition from Facebook &
Google for advertising revenue, etc.

These challenges have been faced at all levels: newsroom, marketing, data, advertising sales.. Ambitious

projects have been launched and technical platforms have been adopted to adapt to these new, fast-changing

realities: adoption of hew publication tools, better knowledge and segmentation of audiences, new advertising
formats, etc.



The adoption of the Qualifio platform within a publishing or media company contributes to answer
some of these challenges:

yS Y o &

Bring more Generate leads for Better know and offer advertisers
interactivity and funnel to convert free segment audiences new & innovative
virality to content to paying customers advertising formats,

across all channels

In this ebook, we put together some of the most successful campaign examples from our media
customers, who opted for interactive contents instead of static ones in order to achieve their
marketing goals.



EUROSPORT

The Eurosport Group is Europe’s premier
multimedia sports platform. Since 1989,
Eurosport has gone from a simple TV channel to
a powerful multimedia platform in the sporting
world, offering 6 TV channels, 15 websites and
a large variety of apps for smartphones and
tablets. Each year, Eurosport broadcasts over
100 different sports and presents the world's
greatest sporting events, such as the tennis
Grand Slam, the Tour de France and the

World Athletics Championships.

WHY ARE THEY USING
INTERACTIVE MARKETING?

Editorial animation

Engage their
audience

Generate visibility on
social media

Data journalism
using the results for
editorial purposes: articles,
photo, videos



EXAMPLE VOTE
“MY ROSTER OF 23"

To stimulate interest in UEFA EURO 2016, Eurosport offered

their visitors the opportunity to put themselves in the shoes

of five European football managers and pick the roster of 23

players they would select for the EURO. Through its fruitful

collaboration with Qualifio, Eurosport was able to engage

its audience while generating high visibility on social media,
well before the tournament kicked off.

ROI
1.1 million 4.5 million 280,000
participants page views shares on social

media
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GULLI

Gulli is Lagardere Active Group's French television
channel dedicated to children’s programming
from 4 to 10. To retain young viewers and attract
new ones, the channel reinforced its online
presence with a website bringing together
animated cartoons, series, replays but also
colouring to print, playful activities for family

and interactive games with prizes to win.

WHY ARE THEY USING
INTERACTIVE MARKETING?

&

Collect
opt-ins

510

e

Entertain & engage
their audience

Boost Gulli
accounts creation

==

Increase sponsorship
revenues
by giving greater visibility to
partners through interactive
branded content



EXAMPLE JACKPOT
“THE CHOCOLATE FOUNTAIN"

Gulli set up a Jackpot campaign sponsored by Yoocook and
Gobel, two kitchen utensils manufacturers, and invited its
audience to try to win chocolate fountains. To win, participants
had to get three same fruits in a row. For this campaign, Gulli used
its own authentication system by integrating its own SSO (Single
Sign-0n) to Qualifio platform: participants had to log in with their
existing account in order to play. That way, they had an incentive
to create a Gulli account.

=4

231,763 405,219
participations page views

ROI

Tip: Like the French television channel Gulli, increase your ad

revenue by refreshing the ads: each time a participant goes to the

next question, the page is refreshed and the ads around are updated
automatically.

Dommage !
Tu n'as pas la bonne combinaison.

Réess* pour tenter de gagner ta fontaine a chocolat !
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DE STANDAARD

With Qualifio, the Belgian daily newspaper

De Standaard creates numerous interactive
campaigns that allow them to talk about politics
in a creative way and make “serious” topics
more attractive. These campaigns, if often
entertaining, are always pure editorial content:
it is not about carrying out contests or having
the audience win prizes. It is about offering
moments of interaction and fun, while
continuing to carry out their mission as a
media, which is to inform people.

WHY ARE THEY USING
INTERACTIVE MARKETING?

SO =

Engage Editorial animation
readers

s

Generate high visibility
& virality on
social media



EXAMPLE IMAGE-BASED QUIZ
“TRUMPORTARANTINO: WHO SAIDIT?"

o Tarantino?
TRUMP OF TARANTINO

‘Everybedy be cool, this is a quiz!’

‘Listen you m-----f------, we're going to tax you 25 percent!

ROI

Donald Trump Vincent Vega

10,000 50



o EXAMPLE PERSONALITY TEST
“ARE YOU MORE LIKE DONALD
OR HILLARY?"

Op wie lijkt u het meest?

The Donald of Hillary

Vraag 1115

Als u een labrador zou nemen, welke kleur
kiest u dan?

ROI

+50,000




FRANCE
TELEVISIONS

France Televisions is the French public national
TV broadcaster offering nine public television
channels. On February 5 2018, the group
launched a new digital platform, France.tv
slash, in order to present content adapted to
social media generation’'s non-linear habits.
A new offer intended for young adults, 100%
based on video with series, documentaries,
interviews, animations, etc. France.tv slash is
available on France.tv, as well as on several
social media like Instagram, YouTube,

Twitter and Facebook.

WHY ARE THEY USING
INTERACTIVE MARKETING?

— B

Editorial animation

@

Collect accurate
consumer data and
qualify them

518

Engage & entertain
their audience

==

Increase sponsorship
revenues
by giving greater visibility to
partners through interactive
branded content



EXAMPLE VOTE
“LES VICTOIRES DE LA MUSIQUE"

‘Les Victoires de la Musique” is an annual French
awarding ceremony, equivalent of the Grammys,
that awards the best musical artists of the year in
different categories (best male and female artist,
best album, etc). One of the awards, the "Best
original song of the year”, is elected by the public via
SMS or on France TV's website. Since 2013, France
Televisions uses Qualifio to manage all the voting
processes for this award, through a video contest
format: all the songs' video clips are uploaded in the
Qualifio campaign, and participate can watch them
all before voting for their favourite. To confirm their
participation, they have to fill in a form with their
contact information.

france«tv accueil chaines

france2 endirect enreplay touteslesémissions progrommetv | Onn'est pascouché  JT20h  Amour, gloire et beal

accueil » france2 » le

Les Victoires de la Musique

Revivez la cérémonie des 33émes Victoires de la Musique qui était en direct de la Seine Musical
Daphné Birki ! En présence de STING, Président d’honneur des 33émes Victoires de la Musique

LESVCTO

de la Music

33e CEREMONIE DES VICTOIRES DE LA M

La soirée des Victoires de la Musique est considérée comme ['un des plus grands concerts de F
déroulera dans un tout nouveau lieu.

A cette occasion, leclub francetv vous propose de jouer pour remp
deux et vivre en "live” la cérémonie des
Victoires de la Musique 2018 a La Seine musicale le venc

Fin du jeu concours le 28 janvier 2018 inclus




RTL BELGIUM

RTL Belgium is a subsidiary of the audio-visual
group RTL and the market leader among the
French-speaking Belgian TV channels and
radio stations. In Belgium, the group has
three channels watched by more than two
million viewers and two radio stations with
600.000 daily listeners. On the web, the
group's website RTLinfo.be attracts more
than 275,000 visitors each day that are
entertained, among other things, through
interactive formats.

WHY ARE THEY USING
INTERACTIVE MARKETING?

Drive
engagement

[N
-0
-o
-0

Boost newsletter
subscriptions & RTL
profile creations

15

Increase fans &
followers on social
networks

==

Increase sponsorship
revenues
by giving greater visibility to
partners through interactive
branded content



EXAMPLE PRIZE DRAW
“TRIP TO DISNEYLAND PARIS™

Quel personnage ne fait pas partie de 'univers Star Wars ?

ROI

53% 19,555 9,387 5119 *5,000




- GRAND QUIZ -

Q STAR WARS DAY
MAY THE FOURTH BE WITH YOU

Me connecter avec
Facebook

'i Se connecter

Me connecter avec mon
compte RTL

SE CONNECTER

Pas encore de compte ?

&, REGLEMENT

EXAMPLE OF SSO
(SINGLE SIGN-ON)



RTBF

The Belgian Radio Television Broadcasting of the
French Community of Belgium is an independent
state-owned radio and television broadcaster.
RTBF includes 3 television channels, 5 radio
stations, a large Internet presence composed

of an ‘RTBF AUVIO' broadcasting platform,
various themed websites and a sustained
presence on social media.

WHY ARE THEY USING
INTERACTIVE MARKETING?

e
Entertain & engage Collect opt-ins through
their audience interactive campaigns

o

Save time and money
with a turnkey solution



EXAMPLE VIDEO CONTEST
“THE VOICE BELGIUM: AUDITIONS &
VOTES 2017"

ROI

2,306 1,500 2,600 39,000

S AUDITIONNEZ COMIME
fﬂl VDUS CHANTE

Pascal Tricnont

frederic luc tondeur




M6 GROUP

M6 Group is a powerful multimedia group offering
a wide range of programming, products and
services : television, radio, as well as content
production and acquisition, advertising,
digital, e-commerce, cinema, music, events,
etc. M6 Group has gradually expanded its
operations through targeted diversification
activities and innovative offers such as 6play,
its digital platform launched in 2013. The
goal is to develop synergies between the
group's brands in order to respond to the
expectations of its various audiences and
their new viewing patterns.

WHY ARE THEY USING
INTERACTIVE MARKETING?

510

Eares

Engage
their audience

[N
-0
-o
-0

Boost the number of
subscribers to the
newsletter

s

Increase visibility
& virality

Q

Increase
visitors' loyalty
by encouraging them to come
back thanks to fun & engaging
interactivities



EXAMPLE CONTEST
“WIN 15 HAIER V6 PHONES"™

M6 launched a big contest over a period of 15 weeks! The
Group had scheduled different questions for every week
and limited participations so that each participant could only
play once a week. Participants had to come back every week
to enter the campaign and increase their chance to win. M6
often creates campaigns that last for several weeks (with
different questions for each week or with questions released
only by the end of the week) to encourage participants to
come back to its channels.

ROI

o @ @ @

5,851 57,000 12,860 2,000
opt-ins to Haier games played new collected Facebook
newsletter profiles shares

ot tentez de gag
sphones Haier V

dant 15 semaines
5 les semaines
ker vos chances !

Civilité” (O Femme () Homme
Email*

Nom*

Prénom®

Adresse*

Code postal*

Ville®

Date de naissance® [¥mm/aaaa

Téléphone +33 (0)



EURONEWS

Euronews has been a customer of Qualifio
since the beginning of 2018. The number
one European news channel proposes
interactive digital content to its online
visitors and advertisers. To mark the
beginning of this collaboration, Qualifio
became a technical partner of the
European Leadership Awards, an

event organised by Euronews and the
European Business Summit (EBS) and
held in Brussels on May 22, 2018.

WHY ARE THEY USING
INTERACTIVE MARKETING?

Generate high Engage their
visibility & virality audience

— B
=

Editorial
animation



EXAMPLE VOTE .
“EUROPEAN LEADERSHIP AWARDS 2018"

EUROPEAN
LEADERSHIP

AWARDS

2018

Which of the following candidates best deserves the title 'European leader of the year’
for their recent achieverments?

rajects forward
Emmanuel Macron
May Lou McDonald
Eind oyt more
Sadig Khan
Eind out mone
Angela Merkel
Eind o4t MoTe
Leo Varadkar
Eind out mors

Antenio Costa
Eind out more

R O I Margrethe Vestager
Elnd Sut More

(IN JUST TWO WEEKS) Kersti Kaljulaic

NEXT QUESTION

BOOK YOUR SEATS NOW!

EUROPEAN
BUSIMESS eyronews.
SUMMIT

More than 49% 301,004
22,500



EL PAIS

El Pais is one of the leading newspapers in
Spain, operated by PRISA Media Group. The
newspaper has strengthened its commitment
to digital content with, among others, a new
platform dedicated to video content, El Pais
Video. It is the most influential Spanish-
language news medium on the Internet.

To engage its readers, El Pais is using
interactive content.

WHY ARE THEY USING
INTERACTIVE MARKETING?

Q

Increase
loyalty

[N
-0
-0
-0

Encourage account
creation

Editorial animation

518

Engage their audience
and boost traffic



EXAMPLE CUMULATIVE POINTS QUIZ
“SAPIENS”™

To increase the loyalty of its audience, El Pais launched a
quiz with cumulative points during the summer. Each day,
users had the opportunity to come back on El Pais’ Facebook
page or website and take the quiz again with new questions
for a chance to increase their score. El Pais used its own SSO
(authentication system) so that users only had to enter their
email address and password to participate to the quiz. For
participants who had no El Pais account, they had to create
one to enter the quiz. A good way to boost the number of El
Pais accounts created.

ROI

¢ @ 9

32,678 6,099 Stabilization of the number
participations new profiles of accounts created despite
collected the summer off-peak period

:Qué escritor atesoraba ya el
Nobel de literaturay el
Cervantes cuando publico

Madera de Boj?
() Jorge Luis Borges

() Camilo José Cela
() Mario Vargas Llosa
() Gabriel Garcia Marquez

SIGUIENTE PREGUNTA

®_:I

Encuentra_.una.pista.aqui

WPUNTUACIONES # REGLAMENTO




MORE EXAMPLES FROM OUR
CUSTOMERS

-

QUELLE PARISIENNE jons ¥ accusi

SOMMEILLE EN VOUS ? SANOMA CHRISTMAS PARTY,
! FREE CHR 5 !

FAITES LE TESTET GAGNEZ UN VERNIS A L'HUILE

w“&“&*& Regardez cette vidéo avec |le son

W% »

[T S e M i

Votre monument parisien préféré...

Découvez nos talents

_ et s
Eac 2018!
8 1 _ )|
sEl P
% #NRJTalent
"Arc de La Place
Triomphe La Tour Eiffel Vendéme
Votre repas préféré... - - -
E (] Vanessa Marcoux
p—2 6\‘ avec un sapin de Noél ;
- rdmann gratuit | 1 £ —
Un me’ de]' Tom Joway LASMIDA Daniel Balavoine
Un goiter Un bawl café/croissa
o = . - - -
Vous vous déplacez... Inscrivez-vous dés maintenant ;

Rihanna

Les inscription nt s jusqu'au vendredi Ter

5o M g2 s poo

En wélc En bus

ELLE

HIT MUSIC ONLY I




LE FIGARO

# LE FIGARO-fr Act

LE FIGARO:-fr
0 tele.. IV & Q

En Direct Magazine Suivre Recherche

News Seéries |[ENELREE] ©O Vidéos Programmes TV Horoscope

B rame £

Etes-vous plutét Daredevil ou Daenerys Targaryen 2
Phil Dunphy ou Piper Chapman 2

Du 1¢ prix au 4*™ prix :

L'intégrale des 8 saisons
% Code postal
de la série Dr. House
en DVD B E-mail *

& Je souhaite recevoir la grille et la sélection des
programmes TV du jour
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1 coffret pour un
e moitie

Doctissimo

L3 Pachencher sin e siy [ “ 'I

ACTUAUTES.  SPORTS MAVILE CWTURE&LOISIRS VIDEOS PHOTOS YOU LAPARISIENNE ETUDIANT  PRATIQUE  ABONNES

IMMOSILER  AUTD  [MMOSLIER DENTREPRISE SHOPPING ANNONCES METEQ CRCULATION COLOCATION BOUTIQUE MARCHES PUBLICS PUBLIEZ VOTRE ANNONCE

Shairs - VWko Wsks (Tha Tema For Africa) (F oatusing
Fros iygeownd)
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Briroy Spoars - | Worno Go

Brry Spoars - | Waena Go

S00n Kingaion - Boouti| G

Cyndi Lavper - Gl Jusi Warra Have Fun
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=0 wn 50

The Ting Tirgs - Shat Up Aend Lot Mo G
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The Jockons - Blame i On The Booges

T S
Cyndi Lawper - Gt Just Wanna Mave Fun
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The Ting Tings - Shut Up And Let Mo Go
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Bekijk hier alle filmpjes en breng je stem uit! QUESUU" 1710

: Quel objet doit étre présent a bord de la

m m voiture en plus des 3 représentés sur la
Plus recent
photo ?
Daltonschool Sint-
Zolder De Waterlelie Jorisschool
= i
Het

LE SOIR b»e

CONCOL

Vrije
Basisschool 't Basisschool
Qoievaarsnest Viindertje Einstein

e

’ ' De kersentuin Barbaracollege Maria
Anatlle Conpire Sabing B

GVBS Sint

Des lunettes de réserve si le
conducteur porte des lunettes

a Pul: Un set de lampes de réserve

Un gilet fluo
Methodeschoo Basisschool N
| XCL Eigenwijs Lucerna Genk Un alcootest

LE SOIR




enfemenino

enfemenino .
- YT Y Y il

T Pregunta 1/7

¢Qué crees que piensan los demas cuando ven tu cocina por primera vez?

. T E T;' () Me suelen decir que es bonita y acogedora.
e e 1‘ 1 Siempre esta ordenada.

A | E m () iCreen que es muy original!
iy h'_m rﬁg

e il ke | () Procuro no ensefiar a mis invitados la cocina.

, ‘ SIGUIENTE PREGUNTA

|
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= wens Le Point

Palitique Irternational Fronomie Tech & Nel Culture Débals Stiences Sanié Sports Lifestyle Afnque Vidéos Abonnés

Tentez de gagner un séjour d'exception pour deux personnes
a |'lle Maurice avec Air Mauritius et dans le décor de réve de
I'ntel cing étoiles luxe Maradiva Villas Resort & Spa

A gagner :

/a Villas Resort & Spa _—
diR MauRITius

5 nuits en demi-pensian au Mara
7 hillets &/R avec la compagnie Air Mauritius & direction de File Maunce

Pour connaitre |es détails de loffre, randervous en bas de ia page ()
Avausde jeuer !

Pour participer, marc de renseigner le formulaire d-dessous

Genre Mansleur

lepoint.fr

LE SOIR ’ 18 4 Oazf —

Aclu  Spors Culture Economie Debats Blogs Images Vicloire Mag Le Sair+

ELECTION PRESIDENTIELLE
AMERICAINE 2016

olr participez a motre test.

ez lous nos articles

Vous étes plutdt Clinton

) EU

Vous étes plutft Trump

LE SOIR
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Win een Rode Duivels Fan Flight
beleving naar Rusland!
Inspireer de Rode Duivels op weg naar Rusland en kies welke

iconische momenten een plek verdienen aan boord
van Brussels Airlines’ Trident.

Brussels Airlines zal onze Rode Duivels inspireren op weg naar Rusland - aan boord
van het officiéle Rode Duivels-vliegtuig de Trident. Als lezer van HLN beslis jij exclusief
welke stukjes Belgische voetbalgeschiedenis vereeuwigd worden in het vliegtuig.

Stem uitgebracht? Dan maak je kans om zelf mee te vliegen naar Sotchi om onze Rode
Duivels aan te moedigen.

De foto's met de meeste stemmen uit elke van deze 5 categorién gaan mee aan boord:

; =g
De gouden jaren De huidige generatie



WHAT OUR CUSTOMERS SAY...

‘Our campaign was a big hit, mainly because the game mechanic is very addictive. Moreover,
we hadn't set any participations limitation, so the figures were quite impressive: over 210,000
participations and 1,500 accounts created in three weeRs!”

— Virgine Proteau, Deputy Digital Director at gulli

‘We needed to be able to set up formats in an intuitive way, so we could bypass development
time. That is time we cannot afford to waste in today's fast-paced news environment.”
— Andy Stevens, Special Projects Editor at De Standaard

‘Work with Qualifio on this project was easy, efficient and economical. It was very easy for us to
build the interfaces and forms, and the participants can upload their videos to the dedicated page
in droves. WorRing from an online platform was simple, fast and economical”

— Marie-Paule Lemmens, in charge of The Voice Project at RTBF

"At Euronews, as in all the major media, one of the challenges is to propose formats adapted to
the new ways of consuming information of our audiences. This assumes in the first place and in
total agreement with our positioning ALL VIEWS, to offer, on our digital media, interactions that
give the floor to our visitors, through different types of interactive formats such as polls. This is
what Qualifio will help us do, and which will allow us to continue to offer quality information while
making it more dynamic, interactive and therefore even more accessible to the greatest number.”
— Youva Bouzidi, Head of Digital Products at Euronews




e qualifio

WHAT IS QUALIFIO?

Qualifio is Europe’s leading interactive marketing and data collection platform. It allows publishers,
brands and agencies to easily create and publish interactive content on websites, mobile apps
and social media. Quizzes, contests, surveys, tests, animated games and 40+ other innovative
formats allow them to collect data and to grow, engage, qualify, segment and monetize their

Create

Choose your interactive
campaign from
+40 formats, fully
customizable and without
extra development

digital audiences.

HOW DOES IT WORKS?

............. % ;_

Get results
Visualise & extract your
data and campaigns
results in real time

Publish
Easily publish it
on your websites,
mobile apps & social
networks

www.qualifio.com

Segment & monetize
Connect the platform
to your marketing &
data tools (CRM, DMP,
SSO, Analytics, etc.)


https://www.qualifio.com

ASK FOR A DEMO

Bookyourdemo with live custom examples

REQUEST A DEMO

Need more info first?

CONTACT US

Want to receive more content like this one? Subscribe to our newsletter - expert tips, success
stories, GDPR advices, videos, free webinars and other premium contents sent in your inbox.

e qualifio

www.qualifio.com



http://eepurl.com/dsWuGj
https://qualifio.com/contact-us/
https://qualifio.com/fr/contactez-nous/
https://qualifio.com/contact-us/
https://www.qualifio.com

