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INTRODUCTION

In a world where digital heavily influences car buyers purchasing decisions, car brands
need to communicate more effectively with potential customers. Most automakers now
recognize the importance of interactive*content marketing to drive growth-and improve

the custo‘r.ner.e‘?qc.)‘erience.&‘.T - - '

ormats such as contests, quizzes,
/ ore, which allow them to have a two-way

personality tests, battlei/s/

communication witht/he }fq@/s'e formats attract their interest while giving

_U;red content experience with the brand, instead

onsuming the content.

them the opportunityto have, 0
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What are the challenges interactive campaigns can help you meet?
We asked this question to a few automotive customers of ours and here is
what they answered:

Drive sales and identify Increase their visibility, Increase customers’ - Irqpréile th_(__air brand
car leads through viral virality and the number of loyalty by engaging and«. awareness and-brand
campaigns that are shared followers on social media entertaining them . ngge .
by consumers 5 \
1 ‘.
!
Il
;r:ﬁ'
//f
Boost the number of Collect qualitative & Bring online prospects ,
subscribers to their consistent consumer data to physical stores or foo/t'
newsletter (size of the family, vehicle traffic to digital ehannels

age, preferences, etc.)
to provide personalized
offers & contents

In this ebook, we put together some of the most successful campaigns examples from
our automotive customers, who opted for interactive contents instead of static ones in
order to achieve their marketing goals.
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THE MUTE MUSICAL QUIZ

VOLKSWAGEN

th the help of their creative agency DDB, Volkswagen

V4 Belgium created a mute musical quiz in which participants
' had to guess artists’ names from car pictures. This quiz
was an opportunity for the brand to offer a moment of
interaction and fun to its audience and to improve its brand
awareness and visibility. It was also an opportunity to put
forward their partnership with the festival Pukkelpop with

os réponses en lettres
i free tickets for the winner.

Inscrivez v

ROI

3,300 2,730
games played new collected
profiles
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THE QUIZ & CONTEST FORMATS

« Simple and efficient interactive formats//%

* Thousands of different combinations (brfize
: A /

draw, sudden death, blind test, chrono. quiz
instant win, jackpot, etc.)

 Different question and answer formats" 4
(click on an image, checkboxes, text fields,
dropdown lists, etc.)

* Manage prizes and winners’ selection

* Use text, video, pictures, audio elements

o ) ) réponses en lettres €z vos réponses en lettres
* Unlimited number of questions Inscrivez ";zjugculesl majuscules !

Segmentation
Virality
Engagement
Monetization
Loyalty

Lead Generation




IS THE KIA STONIC MADE
FOR YOU?
KIA & M6 GROUP

In order to make noise around the new Kia Stonic and
its various aspects in a fun way, Kia France partnered
with M6 Media Group. M6 created a dedicated section Question 1/8

on Turbo website, which aims to become the most Le week-end vous étes pluytst -

complete online automotive portal on the French A O ET COURSE A D ST
. . . L - FAIT POURSEDEFOULER.
web. On this section, they putted different resources UNE SEANCE DE SPORT, UN ToUR AU MaRC

REPAS, LE WEEK-END, CEST POUR PR}I;IFDEFIELSLII:{REPI:?%AEOO&I;EIN SN

CINEMA, CONCERT ET EXPOSITION. LE WEEK-

such as articles, videos and infographics about the
KIA Stonic and they also created a personality test,
inviting their participants to discover if the Kia Stonic

END CEST FAIT POUR SE DIVERTIR

AMIS, P
ETANQUE ET APERG. LE WEEK-END C'EST FAIT POUR PARTAGER

was made for them.

ROI

63,163 e
pages views



http://kiastonic.turbo.fr/

& REGLEMENT f¥DOTATIONS WHICH TYPE OF BIKER ARE YOU?
APRIL MOTO

The French motorcycle insurance specialist April Moto
wanted to segment their database by gathering key
infor?né\tion/s_u?:h as driving bﬁehaviour in order to adapt their
communi ‘gt,fq n flows to the prospects’ risk profiles. This was

easy wi)ﬁf—{ﬂ',hl personality test and a couple of well-thought-

ouf questig@§ asking their vjsitors_f_which type of-biker they
are. To enc lu"r%ége the'lg audience to partiCipate they also put

Draguer Tuviens
faire un tour ?

wal'y ey

diffefersitgpﬁ‘z‘ﬁes  ride a motorcycle with/the French Olympic

Aller au boulot
C'est mieux que e

‘MEE- V‘ ; : o = = 2 2
'_f---.t-;f;ﬂinn'ef/ln/thezpole vault Renaud Lavillenie, receive 1 year
r __,y’é'to'rcygle insurance or win David Dumain’s books.
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8,598
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QREGLEMENT f#DOTATIONS MACCUEIL

THE PERSONALITY TEST
FORMAT

 Based on the participants’ answers, displays

the corresponding profile for them to share Bl‘aVO,N\Ilous avez passé le

: . . ; . ot I

on their social media with a personalised ard Test !
. =

message |
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» Display customized offérs & target your adg\i1
Mo 2

personality test questions according/to

based on the participant’s resulting pfo

Segmentation s 3 ”/
= S F i / ¢
Virality =t i {

Jean-Michel Stunt
Engagement

' Cascadeur dans I'ame, roi des figures sur
Monetization d macadam vous vous révez en Ethan Hunt dans

un Mission Impossible. Attention : Ce message

ne s'autodétruira pas dans 5 secondes.

Loyalty
Lead Generation




IDEASA CARS EHRONC

CHRONO QUIZ u[ZZ& ‘W

En course, g
_ uvelle es innificat:
In order tox en%ts audience, ldeas4Cars, 4 Ig_\‘,.;i”_\_”:_:lf?;!Imﬂcatmn de ce

the D’leteren E Shop\q’&tedra chrono quiz
with a reward (vouchets) for h%
participants. With this interactive*eampaign,

ldeas4Cars managed to grow both its """"‘\-..;__\- :

aw

Facebook community, through a soft gate
at the beginning of the campaign, and its
number of newsletter subscriptions thanks
to an opt-in in the identification form.

Neutralisation
de la course

Interdiction de .
dépasser Fin de [3 course

ROI o
53%
opt-ins
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FOONCOURS -~ R . CHRONO QUIZ

LEXUS

To engage its audience and increase its visibility before the
Brussels Motor Show 2018, Lexus Belgium created a chrono
quiz with the help %f its éocial media agency, JUSt. Agency.

Question1/5

Un moteur hybride combinel' essencet::
I'électricité. Savez-vous d'ou vient ce

e ricité provenant du systeme : For 10 da% t'ﬁ “automotive company gave away Motor Show
hybride Lexus? Juostickets everyday At the end, the company offered a huge
pkiVlIege to the “big” winner: drive a Lexus NX 300h Privilege
Llne for 1 week This interactive campaign allowed Lexus to

Une voiture hybride Lexus se charge
automatiquement lorsque vous la

conduisez

ide Lexus 7 \ ‘collect opt ins for its newsletter and generate visibility on
Vous chargez une voiture hybride | ,

viaune prise de couert |  social media through a personalized Facebook share with the

Une\’oi’turehvbf"deLemssec‘h.ﬁ;rge 0\ heading “Win duo tickets for Brussels Motor Show”.
{ a solel |
automahquement grace au

ROI

2,318 1,923 44%
number of new collected Opt-ins
games played profiles




DEFENSIVE DRIVING CONTEST
VOLKSWAGEN

Interactive campaigns represent an opportunity

for Volkswagen to use both a fun and a clever

tone while communicating with its audience. The
company created a quiz in which participants had

to answer questions about defensive driving for

a chance to win one of the 10 defensive driving
lessons with a Volkswagen car. This campaign was
an opportunity to inform and educate its digital
audience. It was also a good way for the company to
propose a subscription to its different newsletters.

ROI
40% 1,640

opt-ins to VW games played
news and offers

T aUx questions ci-dessous

Vous remarquez

téléphone et a une conduite incertaine. v.

Sur une autoroute, en co
Pas rouler en dessous de

que la personne 3 bord d

LE CONCOURS

u véhicule devant Vous est ay
ous devez



MORE EXAMPLES FROM OUR CUSTOMERS
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Win a ride with McLaren Honda

F1 driver Stoffel Vandoorne!
Or 1 of 2 signed Johnnie Walker bottles

STEP 1: Join the Pact to never drink & drive by
using the hashtag #JTPBE

STEP 2: Sign up to taxi sharing app Splyt to drive
you around

STEP 3: Answer the questions below

Brussels
Kortijk
Yores

’ O@

BRIDGESTONE

ZRIDGESTONE

Bridgestone Alpine
Competition
Question 1/5

Predict the outcome of the video

BRIDGESTONE
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Cars

tenez be Gacner N DUOTICKET VIP rour

mM<Gr

Chempionnct de Monde de Matocrass

Gagnez un duoticket VIP pour le MXGP a
Lommel les 30/31 juillet

Qu'est ce que e MXGP?

() Championnax o'Eurcpe de Mowcross
() Championnat cu Monde ce Matozrass F
(O Champ ce Beigique ce M !

Le slogan du nouveau Flat Fullback est « Constrult pour votre 3

travail et...» 7

O .. pour votre vie.

\
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c_é;des-Benz Vans

Belgium
Cars

Mercedes-Benz | / # VAN CAW-

Unleash your game.

Wans Born to run

\ EELGIOAZ
A |
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Que diriez-vous de remporter une soirée foot exceptionnelle pour votre club de

sport 7 Participez & notre concours et, si la chance vous sourit, vous pourrez suivre sur grand
écran et en live, dans votre propre club de sport, 'un des matchs de poule des Diables
Rouges ! Nous offrons également les boissons, un BBQ pour 50 personnes et une afterparty
inoubliable animée par un set-dj de 2EMPRESS !

Vious étes membre d'un club sportif 7 Foot, hockey, basket ... 7 Chaque club qui compte au
moins 25 membres peut participer.

Immeortalisez en photo votre formidable esprit d’équipe, uploadez limage et tentez de
remporter une fantastique soirée foot grace a la visite de notre VanCave.

jotre team
<\ez une photo de Vo
1, Postez une p

ondez & la question subsidiaire

les données de votre club

Mercedes-Benz



. qualifio

WHAT IS QUALIFIO?

Qualifio is Europe’s leading interactive marketing and data collection platform. It allows
publishers, brands and agencies to easily create and publish interactive content on websites,
mobile apps and social media. Quizzes, contests, surveys, tests, animated games and 40+
other innovative formats allow them to collect data and to grow, engage, qualify, segment and
monetize their digital audiences.

HOW DOES IT WORK?

W P

— GET RESULTS
.
_Visualise & extract
(o] ata and

CREATE

Choose your interactive
campaign from

PUBLISH

Easily publish it
on your.websites; = =

SEGMENT &
MONETIZE

Connect the platform

+40 formats, fully
customizable and without
extra development

mobile apps & social

.—-'/ = Z -

www.qualifio.com

campaigns results in

to your marketing &
data tools (CRM, DMP,
SSO, Analytics, etc.)


https://www.qualifio.com

ASK FOR A DEMO

Book your demo with live custom examples

REQUEST A DEMO

Need more info first?

CONTACT US

-

Want to receive more content like this one? Subscribe to ournewsletter - experttips, success
stories, GDPR advices, videos, free webinars and other premium gonteﬁts sent in your inbox.

'w.qualifio.com



http://eepurl.com/dsWuGj
https://qualifio.com/request-demo/?utm_medium=pdf&utm_source=ebook&utm_campaign=automotivefocus
https://qualifio.com/contact-us/?utm_medium=pdf&utm_source=ebook&utm_campaign=automotivefocus
https://qualifio.com/contact-us/
https://www.qualifio.com

