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In a world where digital heavily influences car buyers purchasing decisions, car brands 

need to communicate more effectively with potential customers. Most automakers now 

recognize the importance of interactive content marketing to drive growth and improve 

the customer experience.

They are using interactive and highly engaging formats such as contests, quizzes, 

personality tests, battles, surveys and more, which allow them to have a two-way 

communication with their audiences. Those formats attract their interest while giving 

them the opportunity to have a personalized content experience with the brand, instead 

of passively consuming the content.

I N T R O D U C T I O N



What are the challenges interactive campaigns can help you meet? 
We asked this question to a few automotive customers of ours and here is 

what they answered:   

In this ebook, we put together some of the most successful campaigns examples from 

our automotive customers, who opted for interactive contents instead of static ones in 

order to achieve their marketing goals.

Drive sales and identify 
car leads through viral 

campaigns that are shared 
by consumers

Boost the number of 
subscribers to their 

newsletter

Increase customers’ 
loyalty by engaging and 

entertaining them

Bring online prospects 
to physical stores or foot 
traffic to digital channels

Increase their visibility, 
virality and the number of 
followers on social media

Collect qualitative & 
consistent consumer data 
(size of the family, vehicle 

age, preferences, etc.) 
to provide personalized 

offers & contents

Improve their brand 
awareness and brand 

image



With the help of their creative agency DDB, Volkswagen 

Belgium created a mute musical quiz in which participants 

had to guess artists’ names from car pictures. This quiz 

was an opportunity for the brand to offer a moment of 

interaction and fun to its audience and to improve its brand 

awareness and visibility. It was also an opportunity to put 

forward their partnership with the festival Pukkelpop with 

free tickets for the winner.

T H E  M U T E  M U S I C A L  Q U I Z 
V O L K S WA G E N
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3,300
games played

2,730
new collected 

profiles

ROI



•	 Simple and efficient interactive formats 

•	 Thousands of different combinations (prize 

draw, sudden death, blind test, chrono quiz, 

instant win, jackpot, etc.)

•	 Different question and answer formats 

(click on an image, checkboxes, text fields, 

dropdown lists, etc.)

•	 Manage prizes and winners’ selection

•	 Use text, video, pictures, audio elements

•	 Unlimited number of questions

THE QUIZ & CONTEST FORMATS

Segmentation

Engagement

Loyalty

Virality

Monetization

Lead Generation



In order to make noise around the new Kia Stonic and 

its various aspects in a fun way, Kia France partnered 

with M6 Media Group. M6 created a dedicated section 

on Turbo website, which aims to become the most 

complete online automotive portal on the French 

web. On this section, they putted different resources 

such as articles, videos and infographics about the 

KIA Stonic and they also created a personality test, 

inviting their participants to discover if the Kia Stonic 

was made for them. 

I S  T H E  K I A  S T O N I C  M A D E 
F O R  Y O U ?
K I A  &  M 6  G R O U P

2

63,163
pages views

ROI

http://kiastonic.turbo.fr/


The French motorcycle insurance specialist April Moto 

wanted to segment their database by gathering key 

information such as driving behaviour in order to adapt their 

communication flows to the prospects’ risk profiles. This was 

easy with a personality test and a couple of well-thought-

out questions asking their visitors which type of biker they 

are. To encourage their audience to participate they also put 

different prizes : ride a motorcycle with the French Olympic 

winner in the pole vault Renaud Lavillenie, receive 1 year 

motorcycle insurance or win David Dumain’s books.

W H I C H  T Y P E  O F  B I K E R  A R E  Y O U ?
A P R I L  M OTO
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8,598
new collected 

profiles

ROI



•	 Based on the participants’ answers, displays 

the corresponding profile for them to share 

on their social media with a personalised 

message

•	 Use conditional branching to adapt your 

personality test questions according to 

participants’ answers

•	 Display customized offers & target your ads 

based on the participant’s resulting profile

THE PERSONALITY TEST 
FORMAT

Segmentation

Engagement

Loyalty

Virality

Monetization

Lead Generation



In order to engage its audience, Ideas4Cars, 

the D’Ieteren E-Shop, created a chrono quiz 

with a reward (vouchers) for the fastest 

participants. With this interactive campaign, 

Ideas4Cars managed to grow both its 

Facebook community, through a soft gate 

at the beginning of the campaign, and its 

number of newsletter subscriptions thanks 

to an opt-in in the identification form.

C H R O N O  Q U I Z
I D E A S 4 C A R S
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53%
opt-ins

ROI



To engage its audience and increase its visibility before the 

Brussels Motor Show 2018, Lexus Belgium created a chrono 

quiz with the help of its social media agency, JUSt. Agency. 

For 10 days, the automotive company gave away Motor Show 

duo tickets everyday. At the end, the company offered a huge 

privilege to the “big” winner: drive a Lexus NX 300h Privilege 

Line for 1 week. This interactive campaign allowed Lexus to 

collect opt-ins for its newsletter and generate visibility on 

social media through a personalized Facebook share with the 

heading “Win duo tickets for Brussels Motor Show”. 

C H R O N O  Q U I Z
L E X U S
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2,318
number of 

games played

1,923
new collected 

profiles

44%
Opt-ins

ROI



Interactive campaigns represent an opportunity 

for Volkswagen to use both a fun and a clever 

tone while communicating with its audience. The 

company created a quiz in which participants had 

to answer questions about defensive driving for 

a chance to win one of the 10 defensive driving 

lessons with a Volkswagen car. This campaign was 

an opportunity to inform and educate its digital 

audience. It was also a good way for the company to 

propose a subscription to its different newsletters. 

D E F E N S I V E  D R I V I N G  C O N T E S T
V O L K S WA G E N
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40%
opt-ins to VW 

news and offers 

1,640
games played

ROI



M O R E  E X A M P L E S  F R O M  O U R  C U S T O M E R S





www.qualifio.com

W H A T  I S  Q U A L I F I O ?

CREATE PUBLISH GET RESULTS SEGMENT & 
MONETIZE

Qualifio is Europe’s leading interactive marketing and data collection platform. It allows 

publishers, brands and agencies to easily create and publish interactive content on websites, 

mobile apps and social media. Quizzes, contests, surveys, tests, animated games and 40+ 

other innovative formats allow them to collect data and to grow, engage, qualify, segment and 

monetize their digital audiences.

H O W  D O E S  I T  W O R K ?

Choose your interactive 
campaign from 

+40 formats, fully 
customizable and without 

extra development

Easily publish it 
on your websites, 

mobile apps & social 
networks

Visualise & extract 
your data and 

campaigns results in 
real time

Connect the platform 
to your marketing & 

data tools (CRM, DMP, 
SSO, Analytics, etc.)

https://www.qualifio.com


Want to receive more content like this one? Subscribe to our newsletter - expert tips, success 
stories, GDPR advices, videos, free webinars and other premium contents sent in your inbox.

REQUEST A DEMO

CONTACT US

www.qualifio.com

A S K  F O R  A  D E M O

Book your demo with live custom examples  

Need more info first? 

http://eepurl.com/dsWuGj
https://qualifio.com/request-demo/?utm_medium=pdf&utm_source=ebook&utm_campaign=automotivefocus
https://qualifio.com/contact-us/?utm_medium=pdf&utm_source=ebook&utm_campaign=automotivefocus
https://qualifio.com/contact-us/
https://www.qualifio.com

