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 C1 – Usage interne  

 

MINIMUM T&Cs MUST BE DISPLAYED WHEREVER THE FREE SAMPLE PROMOTION IS 
PROMOTED 
UK [& ROI] residents [18]+ [who have received the entry email from [Viktor&Rolf]]. Entries open [09:00  
20/02/19] until [18:00 28/02/19]. Entry via online form at [https://fragrances.viktor-rolf.com/uk/sampling- 
night-vision]. [10000] of [Viktor&Rolf Spicebomb Night Vision 1.2ml] samples available, subject to 
availability whilst stocks last. Full T&Cs. Promoter: [Viktor&Rolf]. 

 
Full T&Cs - ALL OF THE CONTENT BELOW MUST BE PASTED ONTO YOUR SITE: 

GENERAL DETAILS 

Promotion Name and 
Description 

[Viktor&Rolf Spicebomb Night Vision Free Sample Promotion] 

Promoter [Viktor&Rolf], a trading division of L’Oréal UK Limited, 255 Hammersmith 
Road, London, W6 8AZ. 

Entry Open Date [09:00  20/02/19] UKI time 

Entry Closing Date [18:00 28/02/19] UKI time 

Privacy Policy [https://fragrances.viktor-rolf.com/uk/privacy-policy-0] 

ENTRY 
Eligibility UK [and ROI] residents aged [18]+ only [who have received the entry email 

from [Viktor&Rolf]]. 
Entrants must have internet access 

How to Enter 
Requirements 

Entrants must fill in the official online entry form which can be found at 
[https://fragrances.viktor-rolf.com/uk/sampling-night-vision].  Entrants must 
read and accept the website terms and conditions and Privacy Policy 
[https://fragrances.viktor-rolf.com/uk/privacy-policy-0 ] to be eligible.   

 
[200] samples are available, subject to availability whilst stocks last. 
 
By participating in this promotion by requesting a sample, entrants 
automatically agree to abide by these Terms and Conditions (as set out in 
this table and the General Terms and Conditions below).  

SAMPLE DETAILS 
Sample [Viktor&Rolf Spicebomb Night Vision] [1.2ml] sample 

DELIVERY [only include this delivery section if it’s an online sampling promotion] 
Sample Delivery Please allow up to [30] days from the Entry Closing Date for delivery of the 

sample. 
 

General Terms and Conditions 
 

Entry and eligibility 
1. Entries must be received between the Entry Open Date and the Entry Closing Date. 
2. The promotion is free to enter and no purchase is necessary. 
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3. Promoter’s employees, their immediate family or any third party directly associated with the promotion are not eligible to 
enter. 

4. Only one sample per person. Bulk entries from trade, consumer groups or third parties will not be valid.  Multiple entries 
made by the same person will not be valid.  Spamming referral or promotion practices are not permitted and will lead to 
disqualification of relevant entries and/or cancellation of the sample promotion.  For the avoidance of doubt this includes, 
but is not limited to, soliciting public entries by posting details of this promotion on third party websites and other media (ie 
freebie websites), and any other irregular referral or promotion practice that the Promoter deems in its reasonable opinion 
subverts legitimate referral practices.   

5. Where entry to the promotion is online only: (a) incomplete, illegal, misdirected or late entries will not be valid; (b) proof of 
complying with the How to Enter Requirements will not be accepted as proof of receipt or entry and (c) the Promoter is not 
responsible for entries lost, damaged or delayed due to technical or connectivity or other problems. 

Sample fulfilment and disqualification 
6. Samples are as stated and there are no alternative samples or cash substitutes available.  Promoter reserves the right to 

substitute a sample of equal or greater value in the event that the selected sample is unavailable for any reason whatsoever. 
7. If a sample is declined or returned undeliverable, or if an entrant forfeits the sample under these Terms and Conditions, then 

the Promoter may at its absolute discretion select an alternative entrant to receive a sample. 
8. Promoter reserves the right to disqualify an entrant or winner that in its absolute discretion could bring the Promoter into 

disrepute. 
9. Promoter shall disqualify any entries that have failed to abide by and/or are in breach of these Terms and Conditions.  
10. Where entry to the promotion is online only, the names of the winners can be obtained by sending a stamped, self-addressed 

envelope, within 4 weeks of the Entry Closing Date to the Promoter at 255 Hammersmith Road, London, W6 8AZ, 
referencing the Promotion Name. 

Promotional Activity Relating to the Free Sample Promotion 
11. In entering the free sample promotion, all entrants and winners agree to participate in any associated promotional activity, 

which may include voice, image and name for publicity purposes (in any media, print or online, including any websites, social 
media sites or third party retailer websites) and in advertising, marketing or promotional material (whether or not related to 
the free sample promotion) free of charge without additional compensation or prior notice.  

12. Where entry to the promotion is online only, after receiving a sample entrants may be contacted by the Promoter and invited 
to provide a review of the product.  Entrants are free to leave a review or not at their discretion.  All reviews must be honest 
and the Promoter welcomes all comments on the product, both positive and negative. 

Personal Information 
13. All personal details and/or information given either in the entry process or otherwise must be truthful, accurate and in no 

way misleading. Promoter reserves the right to disqualify entrants if they have supplied untruthful, inaccurate or misleading 
personal details and/or information. 

14. Where entry to the promotion is online only, personal information that entrants share with the Promotor (including name, 
address, email, social media profile, or other data) will be kept secure and only used in line with the Promoter’s Privacy 
Policy and these Terms and Conditions. By entering the free sample promotion, entrants agree that their information may 
be used by the Promotor and its suppliers to send out the free samples to winners, confirm when the samples are on their 
way and to contact the winners for their views on the product. The Promoter will not send entrants any marketing 
communications unless entrants have also agreed to this.  

Limitation of Liability 
15. Neither the Promoter nor agencies nor suppliers involved in this promotion may be liable to the winners, whether arising 

from tort including negligence, breach of contract or otherwise or for any damage, loss, liabilities, injury or disappointment 
incurred or suffered whatsoever as a result of or relating to participation in this promotion or the samples to the extent 
permissible by law.  No compensation for loss of earnings will be paid by the Promoter for participation in any aspect of this 
promotion. 

General Terms 
16. Promoter’s decision is final and no correspondence will be entered into. 
17. Promoter reserves the right in its absolute discretion to amend or waive any of these Terms and Conditions, or suspend or 

cancel the promotion at any stage, in the event of circumstances that are unforeseen or beyond its reasonable control 
(including suspected or actual fraudulent or misleading practices or other breaches of these Terms and Conditions). 

18. English law applies and the English courts shall have exclusive jurisdiction over any proceedings in connection with this 
promotion. 

 


