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Y CRAZY DAYs!

NEED INSPIRATION FOR YOUR
END-OF-YEAR CAMPAIGNS?

FOLLOW US, IT'S THIS WAY!



PERSONALITY TESTS

«\Which is your ideal winter
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Create persona\'\t\/ tests and

i then show your end-of-year
f promotions targeted according
to each part'\c'\pant’s profile !
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PERSONALITY TESTS

dget to get 2015 started right. %
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Geeks will take the test to fin

Another example:

“No idea what gift to offer your mother?”
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d her ideal present‘.
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POINTS TALLY

«7 crazy days =

As the holidays approach, create a quiz where
entrants can collect points during 7 days, with
1 gift to win each day and a big prize at the
end for the person with the highest score.

With this type of competition, users can
cumulate scores from multiple part'\c'\pations.
This increases their loyalty by having them
come back at regular intervals.

Which of thes¢ fas
clothing Hrands can yoU

v _opst
find our S0 P

MEMORY

«|s it the right price 2.2

1550

pmwaw.qualﬂm.cum

Monday gx Prze 1
2x Prize 2
Wednesday 7« Prize 3
4x Prize 4

Frday ' 3x Prize 5

Tuesday
Thursday

Saturday 1x Prize O

| W, ST ¥
\ Sunday — o RPRISE

- Particip ate

Createa« right price» memory game to promote your

products and end-of-year pro

motions in a fun way !

Your users have to turn cards over and match the
« product/g’n‘t » card with the corresponding « price»

card.
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ADVENT CALENDAR

« One surprise per day
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Brooklyn Baby

Shake it off

gang bang




= musicALBLIND TEST

Createa musical blind test, uP against the

ock, with songs from 2014.
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Interactivity guaranteed !
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VIDEO CONTEST

Create avideo competition where

your users have to upload their best
fireworks videos. You can then have
the online community voté and/or a

panel of judges select the best video.
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WHAT 1S
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QUIZZES
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A great way to attract,
web, mobile an

digital communities o
a,brands and agencies

- Yahoo!, France Télévisions, RTL, Elle,
Monde, L’Oréal, Total, |ce-Watch, TBWA,
VRT, Bridgestone, KBC, Grazia, etc.
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CONTACT US

s to our platform ? :
DLy Quentin Paquot

Unlimited acces

[ Choose the monthly §ubsgription!
Tel.: +32 485 3873 81
Mail: guentin@gua\iﬁo.com

OR
b Access per campaign? MarC-AIeXIS Dufour
Contact us for a quote. Tel... +336 67 7? 48 91 :
Mail: marc—a\ems@guahﬁo.com
OR

Don’t have the time or resources?
your campaign

L4 Studio Qualifio can create
in 3 days. Qualifio __
gTUDI=
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